
 

	  
 

BMW CCA Foundation 
Executive Summary 
& Activities Report 

2013 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
  



 

2 
 

  
BMW CCA FOUNDATION EXECUTIVE SUMMARY  

& ACTIVITIES REPORT 2013 
 
TO: Friends of the Foundation 
  
FROM: BMW Car Club of America Foundation Trustees,  
 Leo Newland, President 
RE: 2013 Annual Summary Report 
Date:  April 15, 2014 
 
INTRODUCTION - Proud of Our Record & Looking to the Future: 
 
There is little question that 2012 was a gratifying year, with many notable accomplishments including the 
completion of our 500th Tire Rack Street Survival school, and the celebration of the BMW CCA’s 10th 
Anniversary as an organization. With that as a backdrop, 2013 has exceeded all our expectations in what must 
be considered our most successful year to date, with groundbreaking achievements in nearly every facet of our 
charter.   
 
Highlights of the past year include: 
 
• Conducting over 100 TR-SS schools during a calendar year for the first time ever, enhancing the confidence and 

skills of some 2,600 teen students in the process! 
• Completing our 600th ever TR-SS school – impacting more than 12,000 teens in the past 10 years. 
• Significantly strengthening our working relationships with key TR-SS partner organizations BMW CCA, the 

PCA, the SCCA, and the BMW Clubs Canada.  
 
In fact it deserves special mention that the BMW CCA Foundation and the Street Survival® program are now 10 
years old, (no schools were hosted during our first year), and the Tire Rack has been the title sponsor for 8 of 
those 10 years! Working in cooperation with fellow support sponsors BMW of North America, Michelin, and 
Enterprise,  the national success of our Tire Rack Street Survival teen driving safety program could not have 
been accomplished without the unprecedented support of the Tire Rack as an organization, and the drive of the 
late founder Peter Veldman in particular, who in our very first meeting, challenged our team to help enhance the 
driving skills of teens in America, “because unfortunately, they really need this type of help! And I have 50 grand 
kids-so I want you to start tomorrow!” A challenge that has both inspired us, and driven us forward ever since.  
 
In addition:  

• This year the Foundation commissioned the Westfall Group Atlanta to guide us in broadening our financial 
profile, while developing multiple long-term fund raising strategies to strengthen all of our operational 
efforts, both now and into the future. 

• In August, we launched a formal Foundation Capital Campaign, our first, enabling us to acquire a 
permanent facility in Greer, SC, between BMW Manufacturing and the BMW Performance Center-the 
realization of another significant long term goal. 

• We subsequently moved into the new facility during the 4th quarter, which now provides us with much 
more suitable space to fulfill our TR-SS growth aspirations, as well as permanently serve as a proper home 
base for our growing Archive collection, and Administrative Offices. 
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• And if that were not all, we were both honored and humbled to be named BMW “Club of the Year” by the 
BMW Clubs International Council in Munich, out of more than 100 member BMW Clubs around the world, 
largely as a result of our much admired Street Survival teen driving program! 

 

 
Shown here:   
BMW CCA Foundation Trustees, Capital Campaign Steering Committee, and Former Chair of the International Council of BMW  
Clubs, Ian Branson, at the presentation 
 
It goes without saying that the Foundation is deeply proud of these accomplishments, especially those related to 
the Tire Rack Street Survival Program. The national recognition of this program continues to grow, highlighted 
yet again in February with an article in USA Today.  In fact, Tire Rack Street Survival was the only such national 
teen educational program to be mentioned in the piece!   
 
Indeed, it has been an incredible year for our small organization. And as you will see detailed in the report that 
follows, it is peppered with notable achievements and long-sought milestones. And while our dedicated Board 
and small staff have been very busy this year, it is precisely these proactive efforts, along with many yet to come, 
that will pay significant dividends to us all in the years ahead.  
 
I could not be more proud of our accomplishments of this past year, and on behalf of our entire Board of Trustees, 
I want to thank you for your significant support and encouragement along the way. Our goal as an organization is 
nothing short of making the entire BMW CCA, and the automotive enthusiast community at large, proud of what 
we are collectively doing.  
 
Sincerely yours, 
 
Dr. Leo Newland 
President 
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Overview: 
Tire Rack Street Survival 
The TR-SS results were absolutely outstanding this year, setting new records for number of schools held, number 
of students taught, the number of enthusiast clubs participating with us within this campaign, and so much more. 
 
Some highlights of our major accomplishments this year include: 

• The first year to exceed 100 schools in a year, posting a total of 101, (up 8.5% from 2013).  
• Hosting our single busiest weekend of the year, conducting a total of 8 schools across the country!  
• Serving a total of 2,604 students who attended one of our programs, an increase of some 33% over the prior 

year.  
• Conducted our 600th School, ending the year with a total of 617 in the ten year history of the program. 
• Posted a very strong ‘cumulative students per school’ average of 26.6 (up 18% from 2013) 

 
This breaks out by participating Club as follows: 
 -BMW CCA with 28.3 students per school average 
 -SCCA with 22.1 students per school average 
 -PCA with 31.8 students per school average 
 
In addition, an incredible 53 of our 101 schools during the year were sold out, or 54%, (up 1/3 from 2012). 
We also ran four back to back schools, (meaning Saturday & Sunday programs at the same venue) in one 
weekend, another first for the program! 
  
Along the way, we also conducted High Profile Schools including: 

• The Saratoga Auto Museum… 
• The National Corvette Museum… 
• Consumer Reports Testing Facility… 
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Program Manager Bill Wade and the Tire Rack Street Survival program were also featured on the following 
media during the year: 

• Interview on SportsCarJunkies.com podcast October 4th.  
• July issue of Road & Track feature article from Alan St John. 
• Program mention in USA Today - (http://www.usatoday.com/story/news/nation/2013/04/04/apps-that-

protect-teen-drivers/2050659/) 
• Interview on Code Red Radio Show (http://www.audioacrobat.com/note/CqRnlw1s/) 

  
Additional Media Coverage of Note this Season Included:  

• A CNN/HLN Shoot 10/21 in Atlanta 
• MotorWeek Illustrated episode coverage of National Capital school airing week of 1/5-11/11-14 

www.motorweek.org  
• Consumer Reports - http://www.consumerreports.org/cro/news/2013/05/teaching-teen-drivers-at-street-

survival-school/index.htm 
• Saratoga Museum - http://saratogaautomuseum.org/garage-blog-wseth 
• Raleigh NC ABC Affiliate. - http://abclocal.go.com/wtvd/video?id=9074474&pid=null 
• San Diego- http://www.utsandiego.com/news/2013/mar/29/0330_TireRackDrivingEvent/ 

 
The Tire Rack Street Survival Program enjoyed significant special event exposure at: 

• BMW CCA National Oktoberfest (Facilitated Car Control Clinic) 
• PCA National Parade (Facilitated Car Control Clinic) 

 
Program Momentum was also strengthened by realizing the following Achievements: 

• The solid increase in sold out schools can be directly contributed to the exposure generated by the advance 
local media email blasts, courtesy of SCCA media, and our TR-SS support staff. 

• Our new On-line Instructor training module went live in August 1st.  We currently we have about 250 
coaches utilizing the system now.  The goal is for all coaches to have taken the course before their 1st 
school in 2014. 
 

• The Revised Curriculum - The new Classroom Curriculum was presented to the working group in early 
December at the Tire Rack and was more than slightly revised.  Bill Wade then presented it on a school in 
Birmingham, Alabama as a test the following weekend.   

• Working with the talented folks within the Tire Rack Art Department, we have just completed the final 
phase of the graphic revisions.  

• We are now on track to realize our goal of introducing the new curriculum to all at the TRSS Summit in the 
spring of 2014. 
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Along the way, we witnessed some exciting new Club and Host Chapter developments as well:  
• We had 2 new BMW CCA Chapters host schools with us this year.   
• The SCCA had 5 new regions hosting. 
• The PCA had 5 new regions host as well. We now anticipate the PCA will add many more new regions in 

2014 as they accelerate their national participation. 
  

The extension of key Sponsorship contracts with Tire Rack, Michelin and BMW of North America were also 
completed by year end. 
• BMW CCA Chapter Caucuses. In lieu of one national gathering of the chapters officers the Club held five 

regional Caucuses.  We presented the Foundation and our TR-SS program to all of them and it was well 
received to the few that were not familiar. The response led to a few new schools. 

• The Porsche Club. The first full year of the PCA lead to six school which was fifty percent of their internal 
goal of 12.   

Other PCA highlights include: 
• Attending the annual Porsche Parade in Traverse City MI. where we facilitated two O'Fest style Car Control 

Clinics. We are planning on attending the 2014 Parade (Monterey CA) and repeating the Car Control 
Clinics. 

• Much interest expressed from a wide cross section of other PCA Regions.  Aaron Ambrosino is tracking 
interest from at least a dozen of their Regions-or chapters. 

 
Challenging Issues that Remain:   

• Other Major Marque Clubs. We continue to negotiate with the national board of some other major marque -
clubs as well as other non-automotive related civic organizations regarding their potential interest in joining 
the program.  

• We also currently have one Audi Club Chapter pledging to host a TR-SS school with us in 2014. 
• West Coast Markets: while the San Francisco area hosted O’fest for the BMW CCA in 2013, they did not 

return for a Tire Rack Street Survival program with us. We are working on the various issues there and we 
are still hopeful that the program will return to the market in 2014. 

• School cancelations.  We are still concerned about schools that get canceled for a variety of reasons.  We 
had 8 schools cancel this year, down from 10 last year. Enhanced first time organizational support remains 
an on-going priority.   

 
Looking Forward:  
The Tire Rack Street Survival - The Summit is planned for March 1st in Philadelphia at the Simeone 

Automotive Museum.  This will be our fist as a webinar based format, with a projected 100 people in the 
audience.   

There will be a number of key program issues highlighted including: 
• Instructors, Volunteers & Event Planning 
• Site Acquisition 
• Marketing – Filling Your School with Students 
• Classroom Training Overview (by Ross Bentley) 
• Driving Exercises & Safety 

We will also have key note addresses and messages from our sponsors and key stake holders.   
We will then take this opportunity to record a training segment with Ross Bentley to help facilitate the new 
classroom curriculum presentations locally. 

• Michelin will also support the meeting with a presentation, focused on safety, of their remarkable new 
Premier Tire. This new line of tires that Michelin launched at the North American International Auto Show, 
(NAIAS) in January, will be a key highlight of the support they are giving Tire Rack Street Survival over 
the next two years.  

Note:  (A complete statistical analysis of the 2013 Street Survival program for be found in the appendix attached.)   
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The Capital Campaign 
In 2012 the Foundation initiated an exploratory Feasibility Study to better understand the complexities of 
launching a long term Capital Campaign. The study tested the feasibility of raising $7,000,000 to expand our 
Street Survival program, while pursuing the purchase of a long term facility to better house our Offices, Library, 
and Archives display activities going forward.   
 
The study was conducted by the Westfall Group of Atlanta, who presented their findings to both the Foundation 
and the BMW CCA Boards collectively in January, 2013.  The results of the study were positive, although they 
also suggested a 6 month organizational period before a formal campaign launch.  The Foundation Board, with 
the concurrence of the BMW CCA Board, then unanimously agreed to launch a Capital Campaign, per the 
recommendations and plan outlined in the Study.   
 
During the first half of 2013 the Foundation then focused on all aspects of the organizational phase of the 
campaign.   
This planning phase included: 

• Creating a Campaign Steering Committee  
• Retaining the Westfall Group as advisors 
• The Development of a Detailed Campaign Case Document  
• Hiring an experienced Campaign Director  
• Training the Foundation Board, Staff, and Steering Committee on contemporary fund raising techniques 
• And finally, soliciting the Foundation Board for the initial donations/pledges to launch the effort. 

 
With the organizational phase completed, the Foundation officially launched the public phase of our Capital 
Campaign at the annual CCA Oktoberfest gathering in August.  The launch was accentuated by a $250,000 
Challenge Grant focused on matching donations from individual BMW CCA members and chapters.   
 
Although hard work, the launch of the Capital Campaign and subsequent results were very gratifying indeed.   

• The Foundation ended the year with a total of $1,065,000 in donations and pledges.   
• Of the $1,065,000 - $763,000 was received in cash during 2013, with the remaining $302,000 was pledged 

over a three year period of 2014-2016. 
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As we enter 2014 preparing for phase II, the Foundation has: 
• A strong Steering Committee in place,  
• An aggressive and capable Publicity Committee up and running,  
• A Prestigious Honorary Committee is emerging, consisting of world renowned driver and F1 commentator 

David Hobbs, lifelong driving & racing instructor Skip Barber, Indy Car veteran and broadcast 
commentator Scott Goodyear, serial entrepreneur and lifelong racer RJ Valentine, with more several 
additional high profile members to come…  

 
Looking Forward: 
The focus of the year ahead will be on seeking lead gifts from individuals, BMW dealers, as well as various 
partners and corporate sponsors. It is expected that the Capital Campaign will formally run through 2015 in order 
to achieve the full $7,000,000 goal.  
To that end, January 2014 will see the launch of the quarterly campaign newsletter in order to:   

• Formally and publically recognize donors,  
• Highlight various Foundation activities,  
• Stimulate enhanced dialogue, awareness, and donor contributions. 

 
 
Steering Committee Members: 

-Mike Ura – Chair – VP and Trustee, BMW CCA Foundation 
-Louis Goldsman – Treasurer – Treasurer – BMW CCA and BMW CCA Foundation 
-Scott Blazey – Past President BMW CCA 
-Ian Branston – Past President International BMW Car Clubs 
-Bruce Hazard – President BMW CCA 
-Scott Hughes – Trustee BMW CCA Foundation 
-Steve Johnson – Executive VP, BMW CCA 
-George Lear – Campaign Director 
-Wendie Martin – Publicity Committee Chair – President, Enthusiast Media Group 
-Frank Patek – Executive Director, BMW CCA 
-Erik Wensberg – Advisor, BMW CCA Foundation 
-Lance White – Trustee, BMW CCA Foundation 

 
Publicity Committee, Role and Chapter Affiliation: 

-Wendie Martin – Chair – Oregon Chapter 
-Rebecca Esparza – Marketing and Public Relations – Tejas Chapter 
-James Eubanks – Campaign Newsletter – Peachtree Chapter 
-Andrea Galehouse – Campaign Administrator – Sandlapper Chapter 
-Kelsy Hill – Social Media – National Capital Chapter 
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The Property Purchase: 
Having completely outgrown our 3,000 sq. ft. leased offices and related storage lockers, there was clearly a need 
for a larger space to house and display our rapidly expanding Foundation collection. 

• As early as 2012, the Foundation began an opportunistic, yet conservative, approach to finding a new 
location.  As the Foundation was in the process of conducting its Capital Campaign Feasibility Study at that 
time, the Board did not want to commit to a new facility until there was confidence that the Capital 
Campaign would be successful. 

• In late 2012, the Foundation entered into a non-binding agreement to purchase a 7 acre parcel with an 
existing 15,000 sq. ft. building adjacent to the BMW Performance Center in Greer, SC.  While the 
Feasibility Study was still in process, the Board found the opportunity to purchase this specific parcel very 
compelling indeed.   

• With the subsequent approval of the Capital Campaign initiative in January, 2013 the Foundation Board 
then undertook a process to raise the required down payment and secure financing for the property.   

• Based on strong financial contributions from the Foundation Board, and the commitment from 3 Trustees to 
guarantee the mortgage, a loan commitment was received from South Carolina Bank & Trust.   

• In April, 2013 the Foundation entered into a binding sales contract for the property and closed in July.  But 
prior to committing to purchase the property, the Foundation conducted an extensive due diligence.  This 
due diligence included – Building Inspection, Environmental Inspection and Geological Inspection. All of 
the inspections were positive with no major issues found. 

 
Sticking with our conservative financial approach, only basic renovations to the office portion of the building 
were made allowing the Foundation to move into the new facility in October.  
Today, the new facility is fully functional.  While much of the archives remain in boxes, many significant items 
are on formal display with additional items displayed in the warehouse area. 
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The purchase of the building and land will support the long term growth of the Foundation well into the future.  
Additionally, the BMW CCA and Foundation envision this facility to one day become the home of both 
organizations.   
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
The Archive:     
 
We made good progress with our PastPerfect5 archival database this again year.  As of year-end, we had some 
7,548 items in the new database, with 4,167 of those items also posted to the web for public viewing.  
In fact, after a good deal of work in the first quarter, we have now succeeded in uploading the new database to the 
Foundation website, allowing the public to see a good deal of the items that we have in our collection, a long term 
goal. 
 

• We have also added several wiring, parts, and repair manuals to the system as a priority.  In many cases, 
several of the manuals needed to be repaired and/or cleaned prior to posting.  We now have an extensive 
collection of manuals.   

• The extensive Klaus Schnitzer Photography Archive remains a work in progress. It would be a monumental 
task to scan every single slide and enter each as an individual item into the system so we have elected to 
create a folder for each event or press launch, and then processed this whole file folder as one item 
collectively into the database.   

• For each record, we have also scanned anywhere from three to eight select images from each file to include.  
Our best estimate is that one third of the collection has been processed to this point-but our work continues. 

 
Another growing part of our collection consists of 400-500 VHS tapes and as many as 300 European UMatic 
tapes.  Many of them are of historical motorsport achievements as well as new BMW product introductions 
through the years. We have looked into options for transferring all these videos to DVD or other digital storage.   
Unfortunately, the costs associated here are high, and this is a project we will have to revisit at a later date.   
 
To that end, we are currently seeking a grant to help offset these costs, and to ensure we can save these valuable 
historical images for future generations. 
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The BMW CCA Foundation was awarded the Club of the Year award from the BMW International Council.  This 
is the second year the award has existed.  What an honor this was for the Foundation to receive this over all the 
BMW Car and Motorcycle clubs around the world.  The BMW Club of Canada nominated the Foundation. Now 
both the Club of the Year and the Friend of the Marque awards are proudly displayed in our front office for all 
visitors to see. 
 
We have also just created a specific North American Friend of the Marque plaque, BMW’s highest honor 
bestowed to individuals, to display in the new museum area with the names of the recipients of this award that 
belong to the BMW CCA.  At the time of production, the names of 17 North Americans were listed, and we 
recently had the pleasure of adding the 18th, 2013 recipient Carl Nelson of La Jolla, California.  
 
With all the autographs we have been able to collect over the past six or seven years, we have now begun to 
maintain a folder with a sample of all the autographs in our collection. This could be used to verify autographs we 
get in future.  It could also be used as an informal reference for people outside the Foundation to verify 
signatures.  Thus far, we have set up 45 electronic folders, (one per person) with at least one sample signature 
photo per folder.  
 
To that end, in January at the Daytona Rolex 24 Hour race, we were able to add to our collection of autographed 
items as well as add to the store inventory.  A combination of 14 drivers signed 139 items. 
 

• We have also continued the education of Archive Manager Michael Mitchell by having him attend some 
online training course through the American Association for State and Local History, (AASLH) on Archive 
management.  In the process, he has received some great information about our collection policy, 
information on the web, and more.   

 
• Michael has also attended a three day seminar this past year on our PastPerfect5 software. This gave us 

some valuable training to properly use our PP5.  This has allowed us a much better understanding of 
keeping track of the donations, and how to better track acquiring new collections. 

 
• We have also continued our collective education as a group by sending Michael and Board members Lance 

White and Mike Ura to the National Association of Automobile Museums, (NAAM) conference for the 
third year in a row. Once again, we gained extremely valuable knowledge that we can put to use as our 
organization grows and flourishes. 

 
Putting some of that valuable training to use, we have now drafted several new documents that we will need to 
have at our disposal.  These include a Collections Policy, a clear Donation Form, a De-Accessioning form, as well 
as an Outgoing Loan Policy. 
 
Another interesting facet of our maturation has come from spending time with Mike Foerster, a former Parts 
Manager at local dealer Century BMW, who has talked to us about some of the various manuals in our collection 
and how they were used.  After spending some time with him and getting a better understanding of how this 
collection could be organized, we determined this will be a good project to wait for the new building.   
 
With 30-40 BMW Service Information Bulletins, (SIBs) currently in the collection, it will require a large work 
area to sort all the SIBs, remove duplicates, clean and repair, and then organize them into clean, new binders.  
Consequently these will not be entered into PP5 until they are properly reorganized.  
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Enhanced Communication & Other Areas of Progress:  
 

• We have now regularly begun posting to Facebook, as well as the Foundation News page.  We also started a 
“Museum Item of the Week” listing.  This showcases one special item per week from our collection.  It is an 
opportunity to teach the public about what we are collecting for our Library, Archives, and Museum.  

 
 
Donations of Significance: 
 
We received numerous donations this past year both large and small, 
including:  

• Countless individual club members,  
• BMW NA 
• The entire racing archive of Tom Milner, owner of long-time factory 

BMW race team Performance Technology Group, (PTG).  
• The remaining archive of noted CSL expert and BMW collector 

Richard Conway. 
• Century BMW and other BMW retailers across the country,  
• The BMW Performance Center, and many, many and more.  

 
Our On-Line Store: 
 
We have now stepped up our promotion of the on-line store this year via in advertisements in Roundel and 
Bimmer Magazines.  We also promote it electronically via Facebook, on our website, and email notifications to 
past customers.   
 
We launched a new look to the store mid-year.  The new look is brighter, cleaner, and seeks to be more user 
friendly. Madelin also added a watermark to all the pictures and images listed for the sake of professionalism and 
to better protect our goods online from piracy. 
 
We have also now experimented with several special sales periods throughout the year during the holidays, 
Father’s Day, and the like.  It is safe to say some were more successful that others, but importantly, we learned 
something every time!  Our biggest sale turned out to be our moving sale. We reduced a great deal of duplicate 
magazines, posters, and brochures to rock bottom prices, which meant we did not have to pay to move them! 
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In Addition:    
 

• We now have monthly “Recently Added” sections in the store making it easy for our regular customers to 
keep up with the latest arrivals, and induces first timers to dig deeper into our offerings when they visit.  

• Michael Mitchell also once again worked with English artist Steve Dunn to create our 12th print – of the 
BMW V12 LMR from 2001.  As with our entire American Legacy Series, we purchased the original piece 
of art, the copyrights to same, as well as a limited and numbered run of 100 signed prints.   

• Other sales inventory we experimented with this year was both a short sleeve and long sleeve T-shirts 
depicting the 25th Anniversary of the BMW M3.  This proved a big hit with the customers and we sold out 
our entire inventory very quickly. 

• Based on that success, as well as a few other related experiments, we are currently organizing an expanded 
line of what we are terming “impulse purchase” items, consisting of both Foundation branded wearable’s 
and hard goods, in order to have a broader line of available merchandise in the store, as well at our special 
event activities throughout the year going forward.  

• To speed the organization of the new warehouse space, two local club volunteers periodically help us 
organize and inventory magazines, as well as other items available in the store.  When this project is 
finished, the volunteers will help inventory more products as our line of offerings expands. 

• Our Retail Sales Total for the year was a respectable $36,014.48  
• Although down some 12% from our 2012 tally of $41,138.51, we felt the disruption of the facility move 

greatly hampered our efforts in Q4. 
  
Consequently, we feel confident we can respond with a strong effort in 2014, as both the variety of our 
merchandise –as well as the scope of our offerings broaden. 
 
Our New Home: 
The big news for the year from our perspective, is as you can guess, our new 15,000 square foot building! 
It is in an absolutely ideal location, directly abutting the back straight of the BMW Performance Center test track 
in Greer, South Carolina. This allowed us to leave behind the crowded and cramped 3,000 square foot office park 
location we had completely outgrown, as well as empty the three off-site 10x20 rented storage units we had more 
than filled!  
 
After the closing, contractors were hired to undertake a modest build-out of the interior of the structure to better 
accommodate staff offices, a small conference room, and a main showroom-in addition to a general paint and 
cleanup of the entire area. The warehouse space was also fitted with a new security system, along with upgrades 
in the fire detection sensors to be fully up to code. We also called upon some landscapers, electricians, plumbers, 
and HVAC people for a few general repairs to the building prior to moving in.   
   
From there, we contracted a moving company with specific expertise in dealing with fragile and valuable 
collections and we were delighted to have found a reasonable one, with specific museum experience.  In the end, 
our move was done with ten professional movers, two box trucks, and six to ten staff and volunteers who worked 
very hard indeed over a four day stretch in early October.  
 
The results were an unqualified success, with virtually no damage reported!  Several Trustees and CCA Club 
volunteers also worked to help us set up the office and complete the final process of settling in.  
 
Our new home will also prove to be a great venue for hosting car shows and special meetings here from time to 
time. We have had more visitors in the past few months here than we had the previous year at the old location.  
More people are also approaching us wanting to volunteer at the Archive, a welcome and positive sign indeed. 
 
Enthusiast Events & Gatherings: 
 
Because of our big move and other issues, we attended fewer events this year.  However, we did go to:  

• The Vintage, Winston-Salem, North Carolina  
• Pittsburgh Vintage Grand Prix, Pittsburgh, Pennsylvania 
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• BMW CCA Oktoberfest, Monterey, California   
 

1. The Vintage moved back to an elegant vineyard they first used during the infancy years of the event as 
opposed to downtown Old Winston-Salem.  However, a lack of space and amenities for guests will likely 
push the event back to the downtown Old Winston-Salem location again next year.  

 
2. Pittsburgh Vintage Grand Prix in beautiful Shenley Park, downtown Pittsburgh, is a major historic 

automotive happening, with vintage races over 2+ days, and scores of car club gatherings within the 
grounds of the park itself.  With some 35 year track record, the event routinely attracts vast crowds over a 
three day period.    

 
3. This year, our Oktoberfest was held in beautiful Monterey, CA.  It was a busy week for all of us that 

attended.  The Foundation was exceedingly busy with both days and nights working at our booth, manning 
the casino night event, as well as a total three days at the track for charity rides. Our financial figures for 
our activities at Oktoberfest this year meant we were able to raise a grand total of $15,350.00 for the 
week, nearly (+30%) above last year.  

 
Overall, it was a great year for the Archives and Preservation portion of the Foundation.  We are very much  
looking forward to making our new home into something truly memorable for members and the public to visit.   
 
The Financial Picture: 
 
From a financial perspective, 2013, much like 2012, reflected a substantially breakeven result from the activities 
traditionally performed by the Foundation financed from the traditional sources of revenues.  Our 2012 IRS Form 
990 and the Independent Auditor Report are included in the attached Appendix. We have also submitted the IRS 
Form 990 to Charity Navigator and GuideStar.   
 
However, the overall 2013 Foundation results included the impact of the implementation of the change to our 
structural approach to the source of revenues—expanding our traditional focus on donations and contributions. 
We have engaged independent auditors to issue a report on our 2013 results when they are completed. We will 
supplement this report with our 2013 financial results when the audit of 2013 is completed. We will also publish 
our 2013 IRS Form 990 when it is filed with the Internal Revenue Service, expected sometime mid-year. 
 
The initial steps in the expansion of our financial approach to revenues began in 2012 with the conduct of a study 
to determine if an expansion of our financial strategy was feasible.  Based upon the results of that study, 
conducted with the assistance of the Westfall Group, and presented to the Foundation board in January 2013, we 
embarked on our expanded strategy for revenue generation.  The initial results of the Capital Campaign are 
discussed elsewhere in this report. 
 
The specific financial results for 2013 are in a preliminary stage of completion.  Nevertheless, the following 
comments are offered.  As noted previously, the Capital Campaign has generated over $1 million in cash and 
pledges in 2013.  Notwithstanding the significant upfront investment in the Capital Campaign, campaign related 
expenses were less than 27% of actual cash donations, and less than 19% including cash and pledges.   
 
The campaign related costs included: 

• Retaining the Westfall Group to provide advice and counsel regarding Capital Campaign strategic planning 
• Developing and printing a Case Statement brochure and other materials 
• Creating and convening a Steering Committee 
• Hiring an experienced Campaign Director and support staff 

 
All campaign related expenses were paid for by donations and contributions. 
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While complete financial information will be furnished in detail when our 2013 financial statements and the 
independent audit report is issued, the following higher-level observations were noted regarding the Tire Rack 
Street Survival program, (TR-SS). 

• Direct public support, corporate sponsorship, and student registration fees generated over one-third of the 
TR-SS program revenues. 

• Primarily because of increased participation, TR-SS program revenues increased by almost 16% from 2012. 
• Even though Tire Rack’s sponsorship amount increased in 2013, due to increased sponsorship by other 

sources, the TR-SS sponsorship share provided by the Tire Rack dropped to below 50% of total program 
sponsorship support generated. 

 
The View Ahead: 
 
Although clearly challenges and hard work lie ahead, we could not be happier with the success and many 
achievements of the past 12 months. Our Board of Trustees, various committee members, staff, TR-SS school 
Instructors, and countless volunteers are our strength. 
 
And with the proper mix of encouragement, leadership, vision, and guidance, we are confident we can continue 
on the dramatic growth curve we have realized this past year.  In fact, as a group, we fully expect the next ten 
years, to be even more exciting and rewarding as the first ten! 
 
But there is no question, significant challenges remain ahead, foremost among them are: 
  

• Retaining professional long term fundraising guidance in the Westfall Group, signals a new seriousness of 
purpose within the Board toward meeting our growth challenges with enthusiasm, as well as confidence. 

• Establishing our new home base as a suitable tourist and enthusiast destination in the Greenville area of 
South Carolina, in addition to our many expansion ideas going forward.  

• Re-doubling our service commitment to enthusiast club chapters working with us on TR-SS programs, with 
increased staff & pro-active support. 

• The pressing need to upgrade our professional communications services and web site presence with a more 
user friendly format.  

• We will also aggressively attempt to further develop our existing sponsor relationships, along with seeking 
to develop new ones for specific and relevant categories such as the insurance, mobile, and energy sectors- 
as the national reputation and prominence of TR-SS program steadily grows.  

• Attaining a broader momentum from a wide variety of fundraising sources, is an obvious priority. 
 
Not long ago, many people predicted a quick demise for our small group when the CCA Board authorized the 
formulation of the BMW CCA Foundation back in 2002. Today we are delighted to report that many of our 
fellow enthusiast organizations now point to the BMW CCA Foundation as perhaps the most active and 
influential organization of its type in the United States.  However, if we are to truly realize the potential of the 
long range plans we have put in place, there is a good deal of work that lies ahead. 
 
The fact that we were fortunate enough to be honored  
by our BMW Club peers around the world through the  
International Council of BMW Clubs’ “Club of the Year”  
award in 2013 is the perfect icing on the cake for our team,  
and our CCA brethren.  This is an achievement which  
we can all be justifiably proud.  
 
Shown in picture: 

Bruce Hazard, President, BMW Car Club of America (left) 
Leo Newland, President BMW CCA Foundation (center) 
Ian Branston, former President, International Council of 

BMW Clubs  
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APPENDIX: 
 
Welcome Aboard! 
 
George Lear 
  Mr. Lear joined the Foundation in July 2014 as consulting campaign director.  He brings 
more  
 than 30 years of experience working with nonprofit organizations, assisting clients with  
 feasibility and planning studies, capital campaigns, workplace fund raising, direct mail and 
major  
 gift solicitations. In his experience, George cites major gift prospect solicitation as the most  
 enjoyable and rewarding part of the fund raising process. 
  
A partial list of clients that George has served include: 
St. John Health Care System, Saint Thomas Hospital, Baylor University Medical Center, Fox Chase 
Cancer Center, Jupiter Hospital, the SAE Foundation, Goodwill of Orange County, Hanna Boys 
Center, Saint Louise Hospital, Pasadena City College and The Tech Center. 
 
A graduate of Kent State University, George was born and raised in Ohio. 
 
Wendie Martin  
Ms. Martin is serving the Foundation as the volunteer Chairperson for the Publicity Committee.  
She is the founder and owner of Enthusiast Media Group the leading NW print and promotional 
branding company. She has 20 years of experience in publicity, direct marketing, including catalog, 
retail, printing and sales. Her expertise is in matching the needs of her clients with the production 
capabilities of the printing plants she works with, as well as advising them on how best to utilize 
print, promotion, and electronic platforms to gain branding and community reach.  
 
In addition to Enthusiast Media Group, she has supported several fundraising, marketing, and 
publicity steering committees including the Allure of the Automobile museum tour and The LeMay 
Museum. Her background in fundraising began with Junior Achievement scholarship campaign for 
one of her Publishing clients 15 year ago. She is a Rotarian at the Portland Rotary and involved 
with fund raising campaigns and drives within the Rotary as well.  
 
Andrea Galehouse  
Andrea is the Administrative Assistant for the Capital Campaign at the BMW CCA Foundation.  
She received her B.S. from Kent State University in Ohio and has worked in a number of non-profit 
organizations in Ohio, New Hampshire and Michigan.  During 2012, she decided it was time for a 
change of scenery (and weather) and moved to sunny South Carolina with her husband and two 
children.  In addition to her work on the Capital Campaign, Andrea has assumed certain office 
management responsibilities for the Foundation.  She can be contacted at: 
andrea.galehouse@bmwccafoundation.org. 
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General Foundation Information: 
 
The BMW CCA Foundations Officers and Trustees are a diverse group of dedicated individuals from 
across the United States.  All have deeply planted rood in automotive circles and the BMW Car Club of 
America. 
 
Seven volunteer Trustees govern the BMW CCA Foundation.  Additionally, five staff members, a 
strategic consultant Erik Wensberg, and BMW CCA Executive Director Frank Patek, attend most all of 
the Trustee’s meetings to provide insight into Foundation Issues. 
 
The Trustees meet quarterly and conduct conference call on an as needed basis.  Below are short 
biographies of the Trustees: 
 
Dr. Leo Newland, President  Trustee since 2001  
Leo has been a Professor of Biology and Geology at Texas Christian University for 46 years, and served 
as the Director of the Environmental Sciences Program for 36 years. Currently, Leo serves as President 
of the BMW Car Club of America Foundation, and previously held positions as Secretary of the 
Foundation and Vice-President and Secretary of BMW CCA. 
 
Louis Goldsman, Treasurer  Trustee since 2012  
Louis has over 40 years of accounting experience, specializing in large, Fortune 500 businesses and 
nonprofits. Louis retired as a Partner and Group Leader at PricewaterhouseCoopers LLP in 2000 and has 
been involved on several levels within the BMW Car Club of America including serving as the club’s 
Treasurer. Louis is currently the Foundation’s Treasurer.  
 
John Eveland, Secretary  Trustee since 2001  
John is a certified public accountant licensed in the State of Texas. Currently a Supervisory Financial 
Analyst for the Division of Resolutions and Receiverships of the Federal Deposit Insurance Corporation, 
John is an avid BMW enthusiast belonging to both the BMW Car Club and the BMW Motorcycle 
Owners Association.  
 
Bruce Smith, Chair, Street Survival Driving Program  Trustee since 2005  
Bruce is the Information Technology Director of Triple Canopy, a firm that provides mission support, 
security and training services to government agencies and multinational corporations worldwide. An 
avid automotive enthusiast, Bruce is very active in high performance driving and advanced safety 
instruction behind the wheel.  
 
Lance White, Chair, Conservation & Restoration Program  Trustee since 2007  
Mr. White, currently Chief Executive Officer of DCS Sanitation Management, Inc. and a member of the 
Indian Hill Board of Education, is currently overseeing the BMW CCA Foundation’s Preservation and 
Restoration Program.  
 
Scott Hughes, Chair Archive and Library  Trustee since 2008  
An associate of the ISPE, a global not-for-profit association of 25,000 pharmaceutical professionals, 
Scott has been a member of the BMW Car Club of America since 1970. The founder of the BMW Car 
Club of America’s incredibly successful Club Racing series, Mr. Hughes now focuses his time and 
energy on promoting Street Survival and the Foundation  
 
Mike Ura, Vice-President and Chair Capital Campaign  Trustee since 2011  
Retiring from Computer Sciences Corporation in 2011, Mike has provided his considerable skills as a 
Management Consultant to oversight of the Foundation’s Capital Campaign; while also overseeing the 
BMW M1 Registry and several other projects. 
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The Statistical Summary of 2013 TR-SS Activity for the Year in Detail: 

 
Total	  number	  of	  schools	   101	  (+8	  from	  last	  year)	  
Total	  BMW	  CCA/CCC	  schools	   53	  (-‐1	  from	  last	  year)	  
Total	  SCCA	  schools	   43	  (+6	  from	  last	  year)	  
Total	  PCA	   6	  (+4	  from	  last	  year)	  
Total	  Tire	  Rack	  Schools	   1	  (n/c	  from	  last	  year)	  
Number	  of	  canceled	  schools	   8	  (-‐2	  from	  last	  year)	  

 
 

Number	  of	  different	  cities	  served	   64	  	  (+6	  from	  last	  year)	  
Number	  top	  25	  Media	  Markets	   18	  (-‐1	  from	  last	  year)	  

 
 

Total	  Number	  of	  Students	   2,608	  (+655	  students	  from	  last	  year)	  
Average	  Number	  per	  School	   25.8	  (+4.8%	  from	  last	  year)	  
BMW	  CCA	  schools	  average	   28.5	  	  (+4.4%	  from	  last	  year)	  
SCCA	  schools	  average	   22.1	  (+5.7%	  from	  last	  year)	  
PCA	  schools	  average	   31.8	  (+12.3%	  from	  last	  year)	  

 
 

BMW	  CCA	  TR-‐SS	  Schools	  in	  isolation	   	  
BMW	  CCA	  Schools	  (%	  of	  all	  schools)	   51%	  
New	  BMW	  CCA	  Schools	   2	  (-‐2)	  
Sold-‐out	  BMW	  CCA	  (%	  of	  CCA	  schools)	   62%	  
Sold-‐out	  BMW	  CCA	  (%	  of	  all	  schools)	   33%	  
Sold-‐out	  new	  BMW	  CCA	  (%	  of	  all	  schools)	   1	  (0.5%)	  
BMW	  CCA	  schools	  in	  top	  25	  markets	   16	  
Host	  CCA	  Chapters	  (%	  of	  total	  Chapters)	   53.7%	  (36	  out	  of	  67)	  
BMW	  CCA	  Chapters	   36	  in	  40	  locations	  
Canceled	  schools	   3	  (-‐1	  from	  last	  year)	  
Total	  Students	  in	  CCA	  Schools	   1,283	  

 
 

SCCA	  TR-‐SS	  Schools	  in	  isolation	   	  
SCCA	  Schools	  (%	  of	  all	  schools)	   43%	  
New	  SCCA	  Schools	   6	  
Sold-‐out	  SCCA	  (%	  of	  SCCA	  schools)	   5	  (13.5%)	  
Sold-‐out	  SCCA	  (%	  of	  all	  schools)	   5	  (5.3)	  
Sold-‐out	  new	  SCCA	  (%	  of	  all	  schools)	   0	  
Host	  SCCA	  Regions	  (%	  of	  total	  Regions)	   23%	  (23	  out	  of	  100)	  
SCCA	  Chapters	   23	  in	  26	  locations	  
Canceled	  schools	   5	  (-‐1	  from	  last	  year)	  
Total	  Students	  in	  CCA	  Schools	   605	  
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PCA	  TR-‐SS	  Schools	  in	  isolation	   	  
PCA	  Schools	  (%	  of	  all	  schools)	   2%	  
New	  PCA	  Schools	   1	  
Sold-‐out	  PCA	  (%	  of	  CCA	  schools)	   0	  
Sold-‐out	  PCA	  (%	  of	  all	  schools)	   0	  
Sold-‐out	  new	  PCA	  (%	  of	  all	  schools)	   0	  
PCA	  schools	  in	  top	  25	  markets	   2	  
Host	  PCA	  Regions	  (%	  of	  total	  Regions)	   53.7%	  (2	  out	  of	  100)	  
PCA	  Regions	   2	  in	  2	  locations	  
Canceled	  schools	   0	  
Total	  Students	  in	  PCA	  Schools	   39	  

 
 

Tire	  Rack	  TR-‐SS	  Schools	  in	  isolation	   	  
Tire	  Rack	  Schools	  (%	  of	  all	  schools)	   1%	  
New	  Tire	  Rack	  Schools	   0	  
Sold-‐out	  Tire	  Rack	  (%	  of	  CCA	  schools)	   0	  
Sold-‐out	  Tire	  Rack	  (%	  of	  all	  schools)	   0	  
Sold-‐out	  new	  Tire	  Rack	  (%	  of	  all	  schools)	   0	  
PCA	  schools	  in	  top	  25	  markets	   0	  
Host	  Tire	  Rack	  Regions	  (%	  of	  total	  
Regions)	  

Not	  Applicable	  

Tire	  Rack	  Regions	   1	  in	  1	  location	  
Canceled	  schools	   0	  
Total	  Students	  in	  Tire	  Rack	  Schools	   21	  
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